MANATEE PROSPERITY TOWN HALL

SUNTRUST

Manatee

4 Community




Manatee

4 Community

SHEROD HALLIBURTON
M ANATEE COMMUNITY FEDERAL CREDIT UNION




BiLL MILLS
PRESIDENT/CEQO
FLORIDA PROSPERITY PARTNERSHIP




THIS PRESENTATION

FloridaProsperityPartnership.org/PRESENTATIONS

N/
. - N @%



LIVE UNITED . o P s -
% x> JPMoORGAN CHASE & O, BankOfAmerlCB // » FARGO bl\ll{ls‘ America’s Most Convenient Bank*

2 EverBank BBVACompass <% StateFarm

&Y OU

OUR FUNDERS




FLORIDA PROSPERITY PARTNERSHIP

OUR PURPOSE:
Florida Prosperity Partnership exists to promote financial
stability and economic prosperity for all Floridians.

OUR VISION:
Achieve economic security for all Floridians.

OUR MISSION:
Providing pathways to economic security through a statewi
coalition of organizations.




Statewide

Collaboratior
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\\i\\l/i//



2015 HNANCIAL EDUCATION
REPORTED BY FPP FARTNERS

1078 Volunteers
3648 Workshops
146,620 Participants
610,775 Hours




ACCORDING TO A 2015 FDIC SURVEY

211375 Floridians

Attended financial education classes o
counseling sessions in 2015




ASSUMING THESE #SARE CORRECT:

69% of Financial Education Participant
were taught by an
FPP Partner!




VITAB Y FPP FARTNERS

73,654 Returns
20,604 EITC Returns
$35,016,331 EIC
$102,538,234 Refunds




1 OF THE FIRST 20 ORGANIZATIONS !

TRAIN THE TRAINER




WHY WE Do WHAT WE Doé
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WHY WE Do WHAT WE Doé

AssetsandOpportunity.org
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Asset Poverty:
Percentage of households
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months in the absence of

O, ‘ .‘ e A
. Martin Counny.
a A ). 1IN
income .‘
‘ \ B L'J

Colier County, L




o c localdata.assetsandopportunity.org/n

ﬁéSE?Lé[;AE&)EEN}%E MAP MY PLACES () CREATE REPORTS SOURCES ABOUT HELP @

CE T ioui asser poverty rate EYCTY .« EYCOUNTY & BYMETROAREA 4  BYSTATE it
B A : ﬂl

—‘

; ,." —-

’

.

-
-

W Liquid Asset Poverty:

A measure of the liquid savings
households hold to cover basic
expenses for three months if
they experienced a sudden job
loss, a medical emergency or
another financial crisis leading
to a loss of stable income.

LIQUID ASSET POVERTY RATE




LOCALLY

AssetPoverty Liquid AssetPoverty
AeSot07 27.6% fDeSotoz 46.8%
Adardeez 28.6% Aardeez 47.2%
Adillsborough 7 25.9% Adillsborough 7 43.8%
AManateez 18.8%  Avianateez 37.4%
fSarasotaz 15.0%  ASarasotaz 33.5%




ASSETPOVERTY
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LIVE UNITED
United Way ALICE Report United (@)




ALICE Threshold: Survival Budget

ALICE

ASSET LIMITED, INCOME CONSTRAINED, EMPLOYED

ol &y
ALASNUA. ALKSKA, ARTZUNA. Z30ANSAT, CALIFDRNIA. CULONAD. COSNECTICUT
DELASARE. TLORIDA, GEORGIA, MANAIL IDAND, LMD, INDIAMA 1OWA,
MARIAS. PENTOCKY, LOURSMAMA  WAUNE . SIAKTLAND. SMASSACAUSETTS.
WICHIGAN, VANKISOTA, WILUSSSHTY WSSOUEL, MONTANA, MIFHAIKA
NEWADS TEW NAMPSSIRE MEW JERSEY, NEW MEXNIO0. NEW YOIK NOSTH
CARCUNA, MORTI DAKGTA. CHOO, ORLAHOMA, ORISON, PINNSYLYANIA,
KNOCL ISLAND. SCUTH CARCUDIE, SOUTH CRRDIA; TERNESST (. TEUAY UTAN,
VERMONT VIRGMIA, WASHINUTON, WNEST VIAGINA WISOUNSIN. WYODMING

STUDY OF FINANCIAL HARDSHIP

GIVE. ADYOCATE. VOLUNTEER. LIVE UNITED
United Way United

of Northern New jersey

Ui g MNL g AL ICE Way ! .

United Way R8J38E0 @
of Florida Way 4

Housing i below average size and cost
including utilities

Childcare i the cheapest legal home-based
childcare

Food i careful purchasing and preparation
with no eating out

Transportation 1 Gas, insurance and basic
maintenance only

Healthcare T basic out-of-pocket costs with no
insurance premiums

Miscellaneous T minor cost overruns and

other essentials (e.g. phone, higher
utilities cost)

Taxes i Social Security, Medicare and Income

taxes and credits



CLAL ol United

Households bel ow a ¢o =

_ 2014 Report Interim Update
ALICE ALICE | Toral |8

DeSoto 26% 27% 53% 23% 22% 45%

Hardee 27% 43% 70% 26% 38% 64% ;

Manatee 13% 31% 44% 13% 27% 40% L

Hillsbrgh. 17% 26% 43% 15% 22% 37%

Manatee 13% 31% 44% 13% 27% 40% I
Sarasota 11% 28% 39% 10% 26% 36% /



. United Way LUIIC00
Manatee County Through Recession orier” WA

100%
90%
80%
51%
70% 5506 56% 60%
60%
Above AT
0,
50% ALICE
40% ® Poverty
30% 37%
31% 27%
20% AT
10% )
0%
2007 2010 2012 2014



Manatee County ALICE Households srrorae Rl
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United Way L8318l

United Way ALICE Report: FL orrionas” NRUEA

ARecognize who struggles and how AUse the ALICE Report to engage various
AAccept that strbadgggl i1 stakeholders

employers AHelp leaders recognize the consequences
AShare O6ALI CE®d with m¢ ofstruggling families

ARegularly promote resources that reduce Alncrease awareness free services including
empl oyeesd stress anc taxprep,free flushots etc
AShare MyFreeTaxes.com and offer a kiosk AHighlight low cost credit / payday loan

or tutorial alternatives
AEnsure policies help stabilize workers (e.g. AEncourage the Legislature to expand
scheduling, childcare, HSA) funding for tax assistance and to only use
AEnsure pay is equitable across race and the Sadowski Trust for housing
gender AEnsure local assistance is open to ALICE

families




Join in Helping ALICE srrorae Rl

A Promote Awareness i there are many opportunities to use the

February 22" Report Update and Press Conference to raise awareness
of ALICE and your organization (ask how).

A Increase Access i a solutions toolkit will highlight resources and

solutions for individuals, non-profits, businesses and government that

help ALICE

A Advocate for Change i there are many solutions local businesses and

governments can implement as well as promoting increased state

funding for tax preparation and affordable workforce housing



ALICE

UWOF.org
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UNBANKED /UNDERBANKED FLORIDA

Economiclnclusion.Gov
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UNBANKED /UNDERBANKED US

Unbanked @ Underbanked
O Fully banked 0 Banked: underbanked status unknown




UNBANKED /UNDERBANKED FLORIDA

68.9%

Unbanked @ Underbanked
O Fully banked O Banked: underbanked status unknown



UNBANKED /UNDERBANKED US

Key National Statistics

ALL HOUSEHOLDS

7.0% 19.9% 25.8%
Unbanked Underbanked Total

2013 2015 Change
Unbanked 7.7% 7.0% -0.7% (S)
Underbanked 20.0% 19.9% -0.1% (NS)

NS: Not statistically significant change
S: Statistically significant change

Results may not be shown for all groups. Data is

suppressed when there are insufficient observations
to make a precise estimate.




UNBANKED /UNDERBANKED FLORIDA

FLORIDA

5.9% 17.7% 23.6%
Unbanked Underbanked Total

2013 2015 Change
Unbanked 6.2% 5.9% -0.3% (NS)
Underbanked 19.1% 17.7% -1.4% (NS)

NS: Not statistically significant change
S: Statistically significant change

Results may not be shown for all groups. Data is
suppressed when there are insufficient
observations to make a precise estimate.




UNBANKED /UNDERBANKED US

Figure ES.2 Reasons for Not Having a Bank Account, Unbanked Households, 2015 (Percent)

B ok v anckihianoney b keep i acosunt _373 57.4

28.5

Avoiding bank gives more privacy 3.4

I, 25.0
10.9

Don't trust banks

Account fees too high 94_ 27.7
Account fees unpredictable 19_ 24.0
’ .Clted
ID, credit, or former bank account problems 5_7 16.4 Main

Banks do not offer needed products or services 13_ 154

Inconvenient locations * 8.0
Inconvenient hours * 8.5

134
Other reason H-3




UNBANKED /UNDERBANKED US

Figure ES.6 Selected Savings Methods for Households That Saved by Banking Status, 2015 (Percent)

73.4

70.1 67.8

3.0
- 0.7 0.7

All Unbanked Underbanked Fully banked

.Savings account Checking account In home, or with family or friends Prepaid card




UNBANKED /UNDERBANKED US

Figure ES.8 Bank and Nonbank Credit by Banking Status, 2015 (Percent)

Unbanked
Underbanked

Fully banked

. No credit Nonbank credit only Bank and nonbank credit Bank credit only

Note: Households may have used credit products that were not asked about in the survey (e.g., mortgages, auto loans, certain nonbank instaliment loans, and informal
loans from family or friends).




UNBANKED /UNDERBANKED FLORIDA

Economiclnclusion.Gov
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UNBANKED /UNDERBANKED L OCAL

AssetsandOpportunity.org
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LOCALLY

Unbanked Underbanked
AeSotoz 11.3% MeSotoz 18.7%
Adardeez 11.6% Aardeez 19.4%
Adillsborough29.3% Adillsborough z 19.7%
MVanatee 7 6.2% Avianatee 715.9%
MSarasotaz 4.3% fSarasotaz 14.2%




JP MORGAN CHASE INSTITUTE

https://www.jpmorganchase.com/corporate/institute/
research.htm
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JPMORGAN CHASE & CO. ABOUTUS  NEWS  INVESTOR RELATIONS

CORPORATE RESPONSIBILITY INSTITUTE CAREERS

INSTITUTE RESEARCH INSIGHTS DATA VISUALIZATIONS NEWS ABOUT CONTACT US

Finding One

Income volatility, prevalent across the board, was most marked among the young, those in the bottom
income quintile, and those living in the West.

The percentage of people who experienced more than a 30 percent month-to-month change in total income:
The vast majority of people aged 18-24

A
II Il individuals in the bottom income quintile, and
» o

people living in the West experienced on average
70% 74% I OSSO .
more than a 30 percent month-to-month change
Aged 18-24 Bottom Income Quintile . ‘ -
in total income

National Average 55%

I\



INVESTOR RELATIONS CORPORATE RESPONSIBILITY INSTITUTE CAREERS

INSTITUTE

Finding Two

n labor income fluctuations across months, with spikes

+H

Increase
inincome

Decrease
in income

-5

12 £ t AEt

The typical person experienced dips in income 43 percent of the time and spikes in income 33 percent of the time, and

percent larger in magnitude than dips




JPMORGAN CHASE & CoO. ABOUTUS  NEWS  INVESTORRELATIONS  CORPORATE RESPONSIBILITY  INSTITUTE  CAREERS

INSTITUTE RESEARCH INSIGHTS DATA VISUALIZATIONS NEWS ABOUT CONTACT US
Finding Three Finding Four
Most of the month-to-month volatility in take-home Almost four in 10 individuals experienced a job
pay (86 percent) came from variation in pay within transition in a given year, contributing 14 percent of

distinct jobs. the month-to-month volatility in labor income.

Sources of Monthly Changes in Labor Income

s e g 0
869 variation in pay within distinct jobs o t}fn ; %ions
e 28%
72% Variation in paycheck amount Paycheck frequancy
(bonus, hours, etc.)
(five-Friday month)
Median individuals )
_experience_d a $1,108 change ~ Almost four in10
in monthly income when they mdlylduals gxpernenced
gained or lost a job and $830 a job transition over \
when they switched jobs. the course of a year. sds
.‘pp }—E
<



JP MORGAN CHASE INSTITUTE

https://www.jpmorganchase.com/corporate/institute/
research.htm
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FI.I]RIDA AI.LIANBE

SMALL DOLLAR LOANS
IN FLORIDA

What the future holds for consumers of payday loans, car title
loans and other small dollar loans after the CFPB rules




Who is Florida Alliance for Consumer Protectic

We are a nonprofit, nonpartisan organization whose mission is to

advance consumer protection and tenants rights through research,
education and advocacy.

We are a member of:
Fair Arbitration Now
Stop The Debt Trap Florida
Florida Prosperity Partnership

Consumer Federation of America




First, a little pop quiz!

- Wh at | s Fl ori1 dabo

FLURIDA ALLIANCE




And the Answer!

- 18%

FLUHII]A ALLIANBE




One More Question!

- What I1s the APR Interest rate for a
payday loan in Florida??

FLUHII]A ALLIANBE




And the Answer
- 280% up to 500%!!

- Fluctuates depending on the

terms of the loan

= —

FI.UHIDA AI.LIANCE




HOW DID THIS HAPPEN?

- 1l'n 2000, the Florida | egi sl a
from Fl oridados usury | aw for

FI.UHIDA AI.LIANCE



What are we talking about?

What are payday loans
Loans up to $500
Payable in a lump sum between 7 and 31 days after taking the loan

The cost is $10 per each hundred, plus a $5 fee dthis is an APR of
between 300% and 500%

24 hour grace period between loans ddebt trap!

Payment happens when payday | ender
account!

= ——

FLORIDA ALLIANCE




Other products

Car title loans 630% APR; only one real car title lender
In Florida.

Consumer Finance, small dollar loans 0 30% APR and
t hhese | enders can sell oanc.l
the lender to make more money. Car title lenders are

licensed under this section in Florida.

FLORIDA ALLIANCE

FOR CONSUMER PROTECTION
The voice for Florida consumers




Who are the lenders?




Who are the regulators?

‘ F l -
Consumer Financial
[} r Protection Bureau




The CFPB Proposed Rules in June
To Address Payday Lenders Worst Practices

Why did CFPB issue the rules?

Under the law if CFPB finds harm to consumer, they can address the
problem through regulation

425,000 comments in support of the rules were filed by the comment
deadline on October 7

When will the rules be in effect?

FLORIDA ALLIANCE

The voice for Floricda conswunimers




What is good about the
CFPB proposal?

- Abllity to repay requirement

Payday lenders, car title lenders and other predatory
lenders must do what banks and credit unions already do 0

determine if the borrower can repay the loan. The rules
set out specific guidelines they must follow.

FLORIDA ALLIANCE

FOR CONSUMER PROTECT ON
The voice for Florida consumers




Concerns with the Proposed Rules

Coverage Gaps
Up to 6 loans a year can be exempt from the ability to repay requirement!
NO RATE CAP!

By law, the CFPB is not allowed to set the rate cap or interest rate for these loans.
That is up to each state.

FLORIDA ALLIANGE

FOR CONSUMER PROTECTION
The voice for Florida consumers




How will the rules apply In
Florida?

Payday lenders, car title lenders and other
predatory lenders must follow both the state and federal laws.
Florida can create more protections for consumers and more

requirements for lenders .

FLORIDA ALLIANCE

FOR CONSUMER PROTECTION
The voice for Florida consumers




Will the CFPB continue under the
new administration?

- We donot know yet. It wi |
be completely dismantled but its reach and
structure may be changed.

FI.UHII]A ALI.IANCE




BACK TO THAT RATE CAP!

- A bill was filed last year to create a 30% rate cap in
Florida so payday loans would be on the same level as
car title loans and other predatory loans.

- We hope to see another bill filed this year!

Many Florida legislators on both sides of the aisle have
stated they support a 30% rate cap.

FLORIDA ALLIANCE

The voice for Floricdda cor




JOIN Floridians for Responsible Le

Our Mission

Floridians for Responsible Lending (FRL) is a statewide
coalition that promotes access to fair and affordable
financial services and the preservation of assets for all
Floridians and their communities. FRL is committed to

fighting predatory practices in the financial services
iIndustry through policy reform, education and outreach and
research.

We will be supporting a rate cap and urge others to join with
the 35 other supporters from the legal services, faith, civil
rights, unions and social services communities.




A little extra: Comparing prod

Small Dollar Loan A* - Small Dollar Loan B*
$300 to $500 loan amount $300 to $3000 loan amount

30% interest rate 36% interest

$8 closing fee Lesser of 7% of principal or $90

12 months repayment No limit on term of loan
Includes underwriting Includes underwriting
No ancillary products Ancillary products

No algorithms or lead generators Algorithms and lead generators

*permitted in FL *not currently permitted in FL
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FLUHIDA ALLIANCE

FOR CONSUMER PROTECT!ON

oice for

Florida Alliance for Consumer Protection
www.FLACP.org
Twitter @ FloridaAlliance

*k*

Alice Vickers, Director
850 556-3121
alicevickers@flacp.orqg

*k*k

Brad Ashwell, Legislative Director

bradashwell@flacp.orqg



http://www.FLACP.org
mailto:alicevickers@flacp.org
mailto:bradashwell@flacp.org

Small steps toward a big
difference.



